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• Customer Journey
• Internet choices
• Mobility
• Integrating into your 

marketing plan

Special Thanks

March, 2017

Today’s Topics
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Why do people buy?

How can the internet help?
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Think about the last sale 
that you closed

• How did the prospect first find you?

• How many sales calls did you 
make?

• How much did a sales call cost?

• What did it take to close the sale?

March, 2017
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Understanding the Customer Journey

• Awareness - Finding out about your solution

• Education - How can you solve the problem

• Consideration – Overcoming objections

• Decision to Purchase – Closing the Sale

• Deliver and Service – Create a repeat 
purchase

March, 2017 What behaviors make a good sales person?
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How is your Customer Journey Different?

How do 
you use 
the 
internet at 
various 
steps in 
the 
journey?
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Develop Content for your Message

• What are the questions your prospect/customers 
are asking?

• What kind of answers do you present?
• Can that answer be easily found?

– In the internet tool preferred by the searcher

• Once the answer is found, how does it help move 
the prospect down the purchase process

March, 2017
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The company with the best 
answer experience is the 

one the buyer will work with

If you are not there, and 
your competitor is….

March, 2017
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• What is an obvious question?

• What is a question that you would like some one 
to ask that they don’t?

Now spend 1 minute and write 2 questions 

• Go home and write the answers!
• Are they on your website?
• How can you use them during the customer 

journey?

What Are 2 Questions that your 
customers and prospects ask?

March, 2017
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What is working!
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Targeting to new or existing customers
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What Social Media to Use?
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What Content to Use?
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What is working!
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Where would you use this content 
during the customer journey?



Do you need to go mobile?

• Know your 
numbers - most 
websites still 
receive the 
majority of traffic 
from a PC

• Know your 
prospects and 
customers – are 
they searching as 
they walk down 
the street

• Or reading in the 
evening
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Understand your numbers
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But even if 
the numbers 
don’t require 

a mobile site..
There is a 

sense of style 
and being up 

to date
Want to buy a 
Nehru suit?



Thinking about a mobile site?

• A picture is worth 1000 words

• Each page stands alone

• Look at it on multiple devices and check it 
out with your browser open differently

• See how pictures & videos are presented

• Think about separate websites/links for 
different topics 

• Create something you like
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How will your website look?
27 in.

4.7 in.

7.9 in.

12 in.
How will the 
user 
experience 
be different?
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Designed for Desktop

Benefits

Learn More

Call to Action

Testimonial
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Mobile 
Experience

Benefits

Learn More

Testimonial

Call to Action
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Integrate your social media with email
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How do you spend your time?

• Evaluate where the prospect is in 
the purchase process.  What do 
they need to go to the next step?

• How does the prospect make 
decisions?

• What questions remain 
unanswered?

• What internet content do you have 
to move they buying process along?

• What makes this opportunity 
different?

• Will a personal call help or hurt?



25March, 2017

It will take time:

Help make the Snowball Effect work
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How will you measure success?

March, 2017
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Tips for Success

• Look at the internet as part of your Total Marketing 
Plan 

• Get Started 
– Follow on Twitter or Subscribe on YouTube

– Comment 

• Make some notes on what works for you

• Make a list of the questions your prospects / 
customers are asking

• Create Content that offers value

• Respond immediately when queried
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